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ABSTRACT

This study aims to understand public tendencies in response to the Covid-19 policy obtained from social
media in Indonesia. This research used descriptive quantitative methodology. It involved 580 respondents
recruited using quota sampling technique. Research data was collected by using a questionnaire which was
shared via social media platforms (Facebook, WhatsApp, and Instagram). Then, the data was analyzed using
frequency distribution, where the respondents’ answers were grouped into separated categories to show
patterns. Generally, public saw construction on Covid-19 as a virus which spreads rapidly, and a virus that
comes from Wuhan-China. Therefore, public cognitively perceived Covid-19 as a scary virus causing acute
diseases. There is also an element of social cognition that has opened a potential space for public to disobey
government policies. In relation to affection, public looked down on people who disobey the government
policies on Covid-19. Thus, this fact made public function as information channel, persuasion agent, and
coercion to others especially to their family members. While public showed knowledge, affection, and
behavior supporting government policies on Covid 19, many people disobeyed the policies. The disobedience
does not necessarily indicate that people are not aware of the government policies on Covid-19. Yet, the main
reason for the disobedience is economic factors. If they stay home, they will lose their income.
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1. INTRODUCTION and work from home policies (WFH). Psychological
effects include stress, while in the field of politics,
this issue is used as a weapon to criticize the

The existence of communication technology  ooyernment’s slow response. Even, there is a global

causes faster information dissemination. Any
intended information in a country will spread rapidly
because of internet technology and all its variants.
Among the events that took the public and the
government time to find a solution was the
emergence of the coronavirus disease (Covid-19) in
Wuhan China in the end of December 2020.

Then, the virus spread all over the world
reaching 215 countries [1]. Even though WHO
stated that Covid-19 is curable without medication
[2], the number of deaths is increasing.

Covid-19 outbreak has affected all parts of the
society, not only health but also social,
psychological sides of the society as well as other
impacts such as hoaxes abundance, politics,
economy, and business practices [3]. The social
effects include mobility limitation and human
interaction in relation to lockdown, social distancing

discussion on theory of conspiracy noting that
Covid-19 is solely a biological weapon from a
particular country [4, 5]. Despite the fact that this
argument is hard to prove, it has been a global
discourse. Furthermore, economically, there was a
decelerating production of industry in China and
decreasing demand in automotive and smartphone
sectors [6]. Also recorded the decreasing number of
airlines passengers in March 2020 reaching up to
33% in Covid-19 infected regions and beyond [7].
This world incident reminds us to the Ebola virus
case which devastated financial sectors in Guinea,
Liberia and Sierra Leone, which were regions with
the fastest economic growth in the world [8].
Indonesia has a fair share of economic effect to
Covid-19 [9], comprises evaluation on budgets in
Ministries, economic growth of 2.3% due to
declining of household consumption, investment,
and government spending [10].
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Out of those pandemic effects, increasing
number of death is the most concerning of all. Even
if China has declared its victory against the virus,
other countries still suffer from the pandemic and
death. There was 1,136,851 confirmed Corona cases
recorded on April 6, 2020 and 62,955 deaths. In
Indonesia, the number increased day to day. Since
the government officially announced Corona virus
case on March 2, 2020, until May 3, 2020 afternoon,
there were 2,273 confirmed cases, 198 deaths, and
164 people cured.

In Indonesia, confirmed cases and deaths can
be traced scientifically with empirical data and
rational approach. To slow down this concerning
number, the Indonesian Government has released
some policies, such as lockdown, social distancing,
stay home and work from home (WFH). Although
resulting in some pros and cons within the society,
the government hopes that people are willing and
consciously obey these policies. Yet, in reality, some
people disobey the policies, for example staying
outside in the lockdown period. This shows us that
instructions on physical distancing have been
ignored. This instruction is also viewed by some
people as creating social vulnerability in particularly
to some people who work in informal sectors and do
not have permanent salary (seller and app-based
drivers) [11].

Others documented disobedience is taking
home infected bodies of Covid-19 victims and
opened up the dead body covering [12]. Some of
these facts indicate the people’s lack of knowledge
and awareness of the policies in social interactions
and distancing and protecting one selves from
infected victims.

This disobedience against social distancing and
protection from Corona virus is part of reality in
communication process. Not all messages on
policies from the communicator (government as
decision makers) are well-received by the public.
There are some elements in the society who accept,
reject, ignore, and even stand against the messages.
Hence, one of the goals of communication is to build
knowledge and positive attitude to make public
willingly obey the messages from communication
process by the government.

This research aims to describe public
cognition, affection, and behavior on government
policies on social media related to Covid-19. This
study argues that the disobedience emerged because
of low public cognition and affection on Covid-19.
Any obedience on government policies concerning
social interaction and physical distancing, stay at

home, and WFH is based on positive cognition and
affection on government policies.

This research aims to contribute to the analysis on
public tendencies in response to government policies
related to Covid-19 on social media. The tendency
can be used as tool to map out public behavior after
receiving government policies. This study
contributes to (1) references for researchers in policy
communication and public health; (2) improvement
of accuracy on policy making, resulting in less
misunderstanding and public resistant; and (3)
guidance for central and regional governments in
public policy making.

2. CONCEPTUAL FOUNDATION
2.1 Policy

In essence, there is a limitation on what is
defined as public policy in political studies literature.
Each definition has their own approach and the
discussions have not defined public policy [13, 14].

In general terms, policies are intended to
describe the behavior of some actors, such as
officials, government institutions, or legislative
bodies, for example in the field of public transport or
consumer protection. Public policy also means
anything that government choses to execute or not
execute [15, 16].

Public policy can be described as an entire
framework of government conducts to reach public
goals. Also, it means study on government decision
and conduct organized to solve public issues. Thus,
policy is an intended action packaged as a response
to existing problems [13, 14].

The government organizes many things,
including conflict resolution in the society; they
manage people to people conflicts; they distribute
many types of symbolism remuneration and material
services to people and money collected from people
in the form of tax. Therefore, public policy manages
behavior, bureaucracy, distributes benefits, collects
taxes [17].

Anderson (2010) defines public policy as
intended conducts by an actor or several actors in
dealing with problems or concerning issues [15].
The success of any public policy relies on how
successful the application of the policy. Even the
best policy means nothing if they are not well
applied. One of the challenges in policy
implementation is lack of detailed instructions or
guidance on how to implement them [18].
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2.2. Public Attitude

Attitude is defined as psychological tendencies
to foresee certain objects or behaviors in a like or
dislike level. Attitude is generally understood as
being formed in a process of individual subjective
evaluation (involved rational decision of cost and
benefit), also influenced by affective and emotional
responses as well as related believe. According to
Allport (1935), attitude is a mental and nerve
condition from readiness organized through
experiences to give dynamic or directed influences
towards individual responses on related objects and
situations. Krech and Crutchfield (1948) support
cognitive perspective and define attitude as
permanent organization from process of motivation,
emotion, perception and cognition in individual
attributes [19].

Both perception and policy are affecting each
other positively and negatively. Thus, negative
public perception (as found in survey and polls)
influences content and direction of government
policy [20]. Public attitude is identical to public
opinion, as public opinion consists of people’s
perspective on similar issues. Public opinion is not

defined as individuals’ consciousness [21].
However, public opinions reflect dynamic process
where ideas are expressed, adjusted, and

compromised aiming for collective determination of
an act. Noelle-Neumann (1994) defines public
opinion as an attitude and a behavior from an
individual to public if he does not want to be
isolated, especially in relation to controversial issue.
Thus, public opinion is an attitude shown to public
on discussed issue in the society [21].

2.3. Covid 19

On December 2019, a hospital in Wuhan,
China diagnosed several patients with pneumonia
symptoms. The number kept increasing, which
resulted in isolation [22, 23]. In the beginning, it was
called coronavirus 2019 (2019-nCoV). Coronavirus
2019 spread quickly and attracted world attention
and caused panic [24]. Hence, on March 11, 2020,
WHO declared Covid 19 as a pandemic [25].
Coronavirus belongs to a big family of virus that
causes diseases in humans and animals [26]. In
humans, several corona viruses have been identified
to cause respiratory infections, which range from a
simple flu to acute disease, such as Middle East
Respiratory Syndrome (MERS) and Severe Acute
Respiratory Syndrome (SARS). The newest corona
virus found was coronavirus COVID-19. The
COVID-19 common symptoms are fever, dry cough,
and exhaustion. The less common symptoms are ill

and sore, blocked noise, headache, sore throat,
diarrhea, numb taste or smell, rashes on skin, color
change on toes and nails. These symptoms gradually
become more severe. Some people got infected with
light symptoms. Around 80% of infected people
have been cured without any hospitalization. One
out of five COVID-19 infected patients suffered
from severe illness and experienced difficulties in
breathing. Elders and those who have basic medical
problems such as high blood pressure, heart, and
lung problems, diabetic and cancer, have higher risks
to get severe illness. Yet, anyone who got infected
by COVID-19 will have severe illness. Regardless
their age, anyone who experiences fever, cough,
respiratory problem, sore chest, and speech problem
has to seek immediate medical attention. It is highly
recommended to contact medical workers or
institutions, to be forwarded to an intended clinic
[27].

The implications of Covid-19 have affected
almost all aspects of human life. The effects
impacted on not only health sectors but also
economy, social, psychology, politics, finance and
so on. These widely effects resulted in global
attention and concern [24].

2.4. Social Media

The development of internet technology is very
fast, thus giving birth to a variety of communication
media [28]. The existence of the internet has
absolutely revolutionized the form of human
interaction and communication tools [29]. Among
the variants that come with the internet is the
existence of social media.

Social media is a form of electronic
communication, where people with diverse
backgrounds from small to large scale creating
online communities to share information, ideas,
pictures, videos, and others [30-33]. The existence of
social media allows people to communicate online in
large numbers and on a wide scale. Among the
variants of social media are Facebook, Twitter,
WhatsApp, Friendster, google plus, or other online
community networks [30].

Currently, social media has become the
primary media used by people to find all their needs,
including seeking knowledge about diseases, health
information, and others [34, 35]. In addition, social
media is also used as advertising media [36],
campaigns, and social marketing [37]. Thus, social
media is a necessity and the primary media of society
today for interacting. Based on the obove
explanation, this research emphasizes the existence
of social media in creating very limited public
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knowledge about public policy. Therefore, this
research needs to be done to see the trend of public
knowledge about Indonesian government policies in
social media to reduce the spread of covid 19.

3. RESEARCH METHODOLOGY

This research used quantitative methodology.
Quantitative research is a research procedure which
generates aggregative data to describe investigated
people and behavior. Quantitative research operates
data collecting perspectives from respondents [38].
From the point of view of data collection method,
this research is survey research. Survey research is a
type of research to find out respondents’ responses
so that their attitudes can be categorized clearly [39,
40]. Survey research applies world views of post-
positivist [41].

This study was conducted in 2020, while the
data collection was conducted between June-July
2020. The research was managed in a relatively short
period of time aiming for speedy data collection. The
number of respondents was 580 people identified
using quota sampling. Quota sampling is non-
random sampling technique, in which respondents
are identified due to the quantity of the research
population [42-46]. The respondents were asked to
voluntarily answer online questionnaires distributed
via social media (Facebook, WhatsApp, and
Instagram).

4. RESULT

The number of respondents who were willingly
answered the questionnaires was 580 people from 29
provinces and 103 cities in Indonesia. In terms of
gender, there were more women (306 people or
52,76%) compared to men (274 people or 47, 24%).
There is no segregation in choosing man and woman
informants, as long as they were willing to fill in the
questionnaires. The age ranged from 15-60 years
old. The educational backgrounds were as follows:
high schoolers (68 people or 11.72%,
diploma/undergrad (328 people or 58.28%),
graduate (146 people or 25.17%), and doctoral (28
people or 4.83%). The occupation ranged from (217
people or 37.41%), students (79 people or 13.62%),
employee (124 people or 21.38%), housewife (21
people or 3.2%), jobseekers (23 people or 3.97%),
social worker/art (6 people or 1.03%), entrepreneur
(108 people or 18.62%) and farmers (2 people or
0.34%). Based on their income, some of the
respondents earn less than 1 million rupiah (43
people or 7.41%), 1-4 million rupiah (211 people or
36.38%), 5-9 million rupiah (176 people or 30.34%),
10-14 million rupiah (41 people or 7.07%), more

than 14 million rupiah (18 people 3.10%) and no
information (91 people or 15.69).

The public is looking for information about
Covid 19 using a variety of media, including online
news media and social media. In this study, the
majority of respondents used online news media and
social media to obtain information about Covid 19.
Based on information received from online news
media and social media, public responses to
government policies occurred in three categories,
namely cognitive, affective, and conative. An
overview of the public response to the Indonesian
government's policy to reduce the spread of Covid
19 can be explained as follows:

4.1. Public cognition on Covid-9

Cognition refers to knowledge or introduction
to respondents’ views on Covid 19. Public cognition
depends on external exposure or stimulus from an
individual which derives from its surrounding. In the
field of policy communication, it is essential that a
communicator knows well the descriptions of public
cognition or policy goal. Policies will be well-
established and well-received if the contents of the
policy represent public cognition and needs. Public
understand Covid-19 through many languages and
inquiries. Out of the 580 respondents, public
responses can be accumulated into six categories
(See table 1).

Table 1. Public knowledge on Covid 19

Category
Respond Frequency | Percentage Level
Virus originated
from bats 121 20,86 Low
Uncurable disease
reasons 87 15,00 Very low
Rapid contagious
virus 402 69,31 High
Deadly virus 164 28,27 Low
Common Virus 27 4,66 Very low
Virus from Wuhan-
China 328 56,55 Mid low
No respond 26 4,48 Very low
Average Total 165 28,45 Low

Generally, the respondents have considerable
amount of knowledge about Covid 19. Most of the
respondents perceived Covid 19 as a disease caused
by a contagious virus (69.31%), Virus from Wuhan-
China (56.55%), and only 4.48% of the respondents
had no responses. Respondents who stated that
Covid 19 is a deadly virus were placed in the very
low category level. This finding shows that public
understood that Covid 19 is not a dangerous virus.
Therefore, the public concern is low and the
potential to disobey the policies is higher.
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4.2. Public cognition on government policies on
Covid 19

Since the first infected person was identified,
the government released some policies to slow down
the spread of the virus. Even though these policies
have been released, the number of infected people
increased daily and the spread has not slowed down.
Public cognition on Indonesian government policies
can be seen in Table 2.

The data shown in table 2 explains that the
public are well informed about the government
policies related to Covid 19. Well-recorded public
knowledge on Covid 19 policies was highlighted by
the percentage of the respondents’ answers with an
average of 56-90%. This fact indicates that almost
all the policies made by the Indonesian Government
have been received by the public namely wearing
mask, keeping physical distance, staying at home
and work from home.

Table 2. Public Knowledge on government policies

on Covid 19

Respond Frequency | Percentage SO

level
Stay Home 487 83,97 Very high
Work from Home 437 75,34 High
Wearing Mask 525 90,52 Very high
Keep Physical
Distance 518 89,13 Very high
Large-scale social
restrictions (PSBB) 472 81,38 Very high
Social safety net
program (BLT,
groceries) 326 56,21 Mid low
Health aid 208 35,86 Low
No Respond 1 0,17 Very low
Average total 371,75 64,07 High

4.3. Public affection on government policies on
Covid 19

Public values on a policy do not only rely on

cognitive implication but also affective judgement.
This judgement can be either positive or negative,
and like or dislike. Table 3 shows which Indonesian
government’s policies are desired by the public as
mentioned by the respondents.

Table 3. Positive public judgement on government
policies on Covid 19

Respond Frequency | Percentage Calg;get;ry
Staying home 310 53,45 Mid low
Work from Home 329 56,72 Mid Low
Wearing mask 404 69,66 High
Keeping physical

distance 392 67,59 High
Large-scale social

restriction (PSBB) 275 4741 Mid low
Social safety net

program (BLT,

groceries) 259 44,66 Mid low
Health aid 248 42,76 Mid low
No respond 4 0,69 Very low
Average total 277,63 47,87 Mid low

Table 3 shows that the respondents were
adequately pleased with the government policies on
Covid 19. Yet, based on the percentage and
respondents’ answers average level, some
government policies received less sympathy from
the public. Proportionally, public answers set in the
middle level which psychologically public is not
paying attention to the policies on Covid 19. After
the respondents answered which policies were
desired, then question lead towards which policies
they dislike, as displayed in table 4.

Table 4. Public respond on dislike government
policies on Covid 19

Category
Respond Frequency | Percentage level
Staying home 165 28,45 Low
Work from Home 89 15,34 Very low
Wearing mask 39 6,72 Very low
Keeping physical
distance 31 5,34 Very low
Large-scale social
restriction (PSBB) 161 27,76 Low
Social safety net
program (BLT,
groceries) 51 8,79 Very low
Health aid 30 5,17 Very low
No respond 245 42,24 Very low
Average total 101,38 17,48 Very low

All policies from the Indonesian government
shows there is no significant rejection from the
public. The level of despise is low. This means the
government policies were approved and liked by
public. The fact that the government policies on
Covid 19 were received by the public also indicates
that these policies are not a burden for the society.
Further, the next question for the respondents is
whether or not the government policies on Covid 19
become a burden. The responses were recorded in
table 5.
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Table 5. Public respond on encumbers government
policies in Covid 19

Table 8. Public respond on importance of
obedience to government policies on Covid 19

Respond Frequency | Percentage Respond Frequency | Percentage
Strongly agree 61 10,52 Strongly agree 380 65,52
Agree 107 18,45 Agree 128 22,07
Neutral 235 40,52 Neutral 57 9,83

Less agree 108 18,82 Less agree 4 0,69
Disagree 69 11,89 Disagree 11 1,89

Total 580 100 Total 580 100

Table 5 indicates that the respondents’ Table 8 shows that respondents were aware of

tendencies were neutral which means the Indonesian
government policies were judged limiting the public.
Thus, psychologically, the implementation of the
government policies on Covid 19 is manageable. On
the other hand, when government policies are
cumbersome, the implication causes worry to
respondents also resulted in answers on whether
government policies on Covid 19 caused caution as
it stated in table 6.

policies obedience. Awareness of obedience to
policies described the societal reality where public
accepts and needs the policies. The needs of the
polices resulted in willingness to obey the
government policies. The tendency of public
attitude to obey policies is elaborated in table 9.

Table 9. Public acceptance to obey government
policies on Covid 19

Table 6. Responds on public caution on government ~ |-xespond HnequencyMiEexcrntnpe
policies on Covid 19 Strongly agree 371 63,97
Agree 143 24,66
Respond Frequency | Percentage Neutral 50 8,62
Strongly agree 94 16,21 Less agree 5 0,86
Agree 176 30,34 Disagree 11 1,89
Neutral 193 33,27 Total 580 100
Less agree 85 14,66 Table 9 shows that affectively the majority of
Disagree 32 5,52 public were willing to obey the government
Total 580 100 policies on Covid 19. Even though there are some

Table 6 indicates the respondents’ tendencies
were neutral which means that Indonesian
government policies were judged by the respondents
as causing a little concern to society. This evidence
indicated that public proportionally reacted to those
policies with less fear and positive hope. The
wariness tendencies caused half of the respondents
despise the group of people who disobeyed the
policies.

Table 7. Public resentment on people who disobey
government policies on Covid 19

Responds Frequency | Percentage
Strongly agree 332 57,24
Agree 137 23,62
Neutral 77 13,28
Less agree 20 3,45
Disagree 14 2,41
Total 580 100

Table 7 shows that half of the respondents
resented people who disobeyed the government
policies to decrease Covid 19 spread in Indonesia.
This fact indicates that public desires others to obey
the policies. So, the public evaluated how important
it is to obey the government policies.

people disobeyed the policies, policy makers hope
that the public were willing to obey the policies
without any pressure. One of the most common
reasons why people disobey government policies
on Covid 19 is related to economy. Some people
lost their income because they had to stay at home
as they work in informal sector. This work-related
reason is the main reason for the disobedience to
social restriction and local lockdown in many
regions in Indonesia.

4.4. Public attitude on Indonesian government
policies on Covid 19

Attitude is an apparent act as a visualization
of an individual’s cognition and affection [47].
Attitude is an exposed act from an individual [20].
Frequently, cognition and affection are inconsistent
to real life attitude. One of the indicated attitudes
from public is suggesting or persuading others to
obey government policies particularly for someone
they know well.

Table 10. Public as an actor of persuasion
contributing to obedience to government policies
on Covid 19
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Respond Frequency | Percentage their household, the head of an institution or
Always 340 58,62 company in front of the subordinates.
Usually 150 25,86 5. DISCUSSION
Neutral 68 11,72
Sometimes 11 1,89 There are many studies that explained that
Never 11 1,89 information and communication technology have a
Total 580 100 major contribution in creating changes in public

Responses in table 10 highlight that the public
usually encourage others to obey the government
policies on Covid 19. This effort is only limited by
personal network to persuade other close to them
(immediate family members) to obey policies.
People can only persuade to someone they are

familiar to.

Table 11. Public participation in spreading
information on government policies on Covid 19

Respond Frequency | Percentage
Always 306 52,76
Usually 147 25,34
Neutral 92 15,86
Sometimes 22 3,79
Never 13 2,24
Total 580 100

Ideally, policies on Covid 19 require many
parties’ contribution including members of the
society. Table 11 shows that most respondents
(52.76%) contributed to the spread of information
on government policies. This finding means that
every individual has a task to communicate the
policies. The issue is how to build public
consciousness to actively  participate  as
communicators and policies channel to other
member in the society around them.

Table 12. Public forcing their family members to
obey government policies on Covid 19

Respond Frequency | Percentage
Always 295 50,86
Usually 157 27,07
Neutral 83 14,31
Sometimes 30 5,17
Never 15 2,59
Total 580 100

The process of influencing public attitude is a
complex thing as many variables come into play.
Within the communication science, coercive
communication is one of the ways. Coercive
communication is a process of communication
where the communicator forcibly influences the
audience. This technique is available to
communicator who has power or authority over
their audiences. For example, the head of family in

attitudes. The intended public is all individuals or
social units that are the target of messages, for
example  policies, or company  product
advertisements.

The use of social media is not only a marketing
tool, but also for social marketing and campaigns.
Social campaigns and marketing cover government
policy issues that are the needs of most people, for
example health, education, environment, or social
policy in a broad sense.

The findings of this study indicate that the
majority of respondents obtained information about
Covid 19 from online news media and social media
(Facebook, Instagram, Twitter, and WhatsApp).
Even so, public knowledge about Covid 19 was only
understood by respondents as a virus with fast
transmission originating from Wuhan, China. The
implication of this findings causes fearless of Covid
19. This phenomenon illustrates that information
technology needs to be reviewed in its contribution
to building broad public awareness.

In the esearch results, it is shown that social
media has a big role in creating changes in people's
knowledge, attitudes, and behavior in various
contexts. Among these studies, it reveals that social
media can create knowledge about health and
healthy behavior [34], leaving electronic smoking
habits [48], and others. However, there are also those
who discussed that the impact of social media on
behavior change has not yet been seen, because of
the complexity of social media [49]. Thus, it can be
assumed that social media is not a single factor that
can create changes in public attitudes. This means
that there are other variables that cause changes in
knowledge, affection and public conative.

Public knowledge on a policy translates into
public internalization or well-understanding
towards policies. Ones’ knowledge was created
through education and socialization [50] received
via a variety of sources around him [51], for
example organization [52], media [53-57]; family
[58, 59], and social net [60]. Public knowledge in
Indonesia on Covid 19 policies came from a variety
of sources: television (55,34%), online news media
(75,86%), social media (75,51%), family (22,24%),
friends (23,45%), and newspaper (10,69%).
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Indonesian public has access to various
information sources, yet public knowledge on
Covid 19 only as far as a fast-spreading disease and
come from Wuhan-China. Public knowledge on
Covid 19 implicated to public attitude and
behaviour on Indonesian government policies to
decrease the number of virus outbreak.
Cognitively, public understood government
policies on Covid 19 as stay home order (83, 97%),
wearing mask (90,52%), work from home
(75,34%), social restriction (81,38%), keeping
physical distance (89,13%), health aid (35,86%)
and social safety net (56,21%). This empirical data
shows generally Indonesian public knows policies
produced by the government. Public knowledge on
Covid 19 and government policies implicated on
public affection. Public affection expressed in the
form of resentment and despising people who
disobey government policies.

Thus, behavioral implication from public
knowledge and affection on Covid and government
policies were expressed by public in Indonesia in
the form of spreading the information, persuading
others, and encouraging family members to obey
the  government  policies. Consequently,
socialization and communication of government
policies on Covid 19 were not only done by the
government, mass media, social media, and online
news media but also societal participation. In the
perspective of society development, participation is
the main element of development success [61-63].
Similar to planning, needs mapping, and policies
making, ideally it is an aspiration that originated
from society and surrounding [64].

6. CONCLUSIONS

Ever since the first outbreak identified in
Indonesia, the Indonesian Government release some
policies; large-scale social restriction. In relation to
the acceleration management of Covid 19, on April
3, 2020, several policies were declared: 1) closing
schools and offices, 2) limiting religious activities,
3) limiting public facilities access, 4) limiting
socio-cultural  events, and 5) limiting
transportation. These policies attracted various
responses from the public. This research reveals
several public tendencies cognitively, affectively,
and behaviorally. Cognitive tendencies mean how
well public know and are aware of Covid 19.

This research reveals the public constructed
notion from social media that Covid 19 is a
contagious virus, and the virus that came from
Wuhan-China. Affectively, the public despise
people who disobey the government policies on

Covid 19. This means that Covid 19 is cognitively
constructed by the public, not as a scary virus. So,
there is a big possibility for citizens to violate
policies. This fact affects public action in Indonesia,
where a majority of people playing a role as
information gateway, persuasion agent, coercion on
others especially family members. While
respondents shown knowledge, affection and
behavior that supported government policies on
Covid 19, there were still many people who
disobeyed the policies. The disobedience is indicated
by the public who do not highlight the fact that
public uninformed of the government policies on
Covid 19, but the main reason of the disobediences
was economy. The lost their income if they stay
home. Disobedience emerged from mid to low
economic level of people and people who work in
informal sectors. Thus. Public obedience can be
achieved with offering economic solution to people
in the informal sectors.

7. LIMITATION

This research is only conducted with an
exploratory approach, so it is necessary to continue
with descriptive, explanatory, and correlative
research, especially to examine the impact of social
media and online news on changes in public
behavior regarding public policy and social
marketing.
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